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National Identity in Business Correspondence

JlenoBas mepenucka sBJISETCS OJHUM U3 HambOosiee TPAJUIMOHHBIX CIIOCOOOB B3aMMOACH-
CTBHUS IIAPTHEPOB JIPYT C APYT'OM Ha MPOTSHKEHUHU HE OJHOTO cToseTHs. JleoBas nepenucka, OTiiu-
YUTEITBHON YepTO KOTOPOU SIBISICTCS KpaifHssI HEOOXOIUMOCTh B IIPEACTBHON COJepKATEIbHOCTH,
HE MOXXET 000HTHCh 06e3 coOroaeHusT POpPMaIbHOCTEH, KOTOPhIE OTpaXKaroT 100poKeIaTeabHOe U
YBKUTEIbHOE OTHOLICHUE K MoJydarento. TeM He MeHee JaHHble (OPMATIbHOCTH B Pa3HbIX CTpa-
HaxX pasjMyHbl, YTO OOYCIOBIMBAECTCS MHOKECTBOM (PAKTOPOB, OT SI3bIKA JI0 MEHTAJIUTETA Hacelle-
Hus. Lenbto nanHON paOoThI SIBIISETCS BBIACHEHHUE OCOOEHHOCTEH JENOBBIX IIHMCEM Ha PYCCKOM U
AHTJIMICKOM SI3bIKaX, X COJEPIKaHUs, PA3JIMUUN MEKIYy HUMHU U IIPUYHMH STUX OTINYHH.

Knrouegvle cnoea. nenoBasi Nepenucka, MEHTAIUTET, JUHTBUCTHKA, CTPYKTYypa, STHUKET,
CpaBHEHUE

Business correspondence has been one of the most traditional ways of interaction between
partners for centuries. Business correspondence with the extreme need for utmost content as its dis-
tinctive feature cannot do without observing formalities that reflect a friendly and respectful attitude
towards the recipient. However, these formalities are different in different countries which are de-
termined by many factors, from the language to the mentality of the nation. The purpose of this pa-
per is to clarify the features of business correspondence in Russian and English, their content, the
differences between them and the reasons for these differences.

Keywords: business correspondence, mentality, linguistics, structure, etiquette, comparison

Modern business communication is a widespread type of social communication
represented in the fields of commercial, administrative, legal, economic, and diplo-
matic relations. Written forms of business communication in Russia and other coun-
tries go back to ancient times and are associated with developing one of the basic lit-
erary styles of a language that make up the system of functional styles, namely the
official business one. Modern business communication is expressed in such types of
business communication as documentation, business, and official correspondence.

Business correspondence (which also goes as official correspondence, business
letters) is a written form of communication having legal significance. Communicators
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in business correspondence are organizations of different forms of ownership, as well
as individuals.

Business letters (correspondence between organizations) are one of the im-
portant types of speech interaction in modern business communication. Business let-
ters are a subject of linguistic researches: they are considered from lexicological [5]
and grammatical viewpoints [4].

It is worth noting that business correspondence is one of the numerous forms of
interaction between business entities, government bodies, scientific communities,
etc., individuals and official organizations. So we can conclude that a business letter
must be informative, i.e. it must contain the information useful to the recipient pre-
sented in an extremely clear form and conveying its entire essence to the reader. Oth-
erwise, there may be such a situation in which the recipient and the sender do not un-
derstand each other, as a result of such circumstances erroneous decisions may be
made on certain issues.

The concept of the national identity is multifaceted and brings about some dif-
ficulties to combine all its elements in one definition. There are several approaches to
defining this concept; in this paper the following interpretation is used as a basic one.

National identity is the sense of “the nation as a coherent unit displayed in
unique traditions, culture, and language” [1, p. 603].

It should also be said about such an integral feature of any nation as mentality.
Initially, the very concept of mentality appeared and was used exclusively in the con-
text of historical scientific research, but with the development of academic ideas it
became a common one in sociology, psychology and ultimately in philosophy. The
modern Philosophical Encyclopedic Dictionary interprets mentality as a way of
thinking, the general spiritual disposition of a person or group [2]. An alternative def-
inition of mentality is a set of stereotypes of worldview, thinking, activities and be-
havior of both individuals and various communities of people which are based on a
system of values manifested in culture, determined by natural, geographical, histori-
cal, and genetic factors of development [3, p. 52]. The mentality of a nation is reflect-
ed in its traditions, art, culture, economic activities, business correspondence being an
integral part of its economy.

Speaking about the Russian mentality, it as everything around the world is a re-
flection of internal historical events and transformations that the Russian society has
undergone. In addition, the geographical position of the Russian lands had a signifi-
cant impact on the mentality of the Russians. The most popular opinion among the
scientific community regarding the degree of influence of certain historical events on
the mentality of the Russian population is the emphasis on a rather long regime of
serfdom. It lasted for centuries and ended relatively late and divided the life of a
peasant into two periods: “working for the master” and “working for himself”, which
is reflected in the general attitude towards work and labor relations. That is, if partic-
ipation in any labor activity means that the entire result obtained directly relates to
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the individual, then his/ her attitude to the labor activity and its perception will be
more likely to be positive than in the case when the results of labor become the prop-
erty of another person. In the second case, there is a decrease both in worker’s moti-
vation and his/ her responsibility, as Karl Marx once wrote about.

Describing the mentality of the British it is necessary to note firstly the funda-
mental generally recognized quality of the people of Foggy Albion, their conserva-
tism. This conservatism is expressed in their devotion to the English crown, tradition-
al breakfasts and tea parties, left side traffic, etc. Conservatism is at the forefront of
the English mentality since it determines the stability and continuity of other unique
national characteristics preventing a possible quick abandonment of British traditions.
Other important features of the English mentality are uncompromising politeness and
restraint. Politeness of the British consists in the frequent use of words of apology,
compliments, respect for the personal space, etc. Restraint, in turn, introduces certain
boundaries in the discussion of certain topics (person’s income or his/ her personal
life), as well as in a rather cold behavior that excludes emotions. Other unique fea-
tures of the English people include: a high level of self-control, which does not allow
emotional outbursts and impulsive actions; love for their homes and home comfort;
love of gardening and pets; developed sense of specific humor [7].

Comparing the two mentalities described above the main conclusion is the pre-
dominance of “aristocratic” traits in the behavior of the British, i.e. comprehensive
politeness with restraint, and general conservatism of the English people, surpass the
mentality of the Russian in these indicators, who due to many changing factors (his-
tory, geography, climate) cannot be distinguished by clearly expressed fundamental
qualities.

Driving to business correspondence and taking into consideration the above in-
formation we can assume that English business letters have been quite similar to each
other for more than one century, and have characteristic features that are inherent to
the entire English people: politeness, restraint, conservatism. Whereas the 100 years
old model of a Russian business letter is quite different from a modern document
having a lesser degree of polite phrases, and possibly a greater degree of vagueness in
content.

As an illustrative example of business correspondence we can consider the let-
ter from 1. V. Stalin to W. Churchill with a request to accept gifts on the day of depar-
ture from Moscow, October 19, 1944, and W. Churchill’s response letter to
I. V. Stalin with gratitude for the gifts [4].

The first thing that should be noted when reading this correspondence is the
pronounced laconicism of I. V. Stalin’s letter in comparison with W. Churchill’s re-
sponse letter. This brevity is expressed in two aspects: firstly, the length of Stalin’s
letter is approximately 4 times shorter than the length of the response, and secondly,
there are significant differences in the number of compliments and other “polite
phrases”. Stalin's letter sticks to the point, it is written with distinctive restraint and
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brevity, while the response letter is characterized by a large number of epithets:
“memorable visit”, “warm welcome”, “pleasant talks”, “glorious sunshine”. In addi-
tion there are noticeable differences in the salutations: the rather dry and official salu-
tation “Dear Mr. Churchill” is contrasted with the other: “My dear Marshal Stalin.”
At the end of the letter I. V. Stalin signs his letter with restraint and without any epi-
thets, while W. Churchill declares himself as “Your friend and war-time comrade.” If
we analyze the general meaning of the both letters, the general difference in the
“moods” of the two approaches to the letter writing becomes obvious, which is ex-
pressed in the significant predominance of politeness, a certain affectation, and aris-
tocracy of W. Churchill’s letter. All these epithets, as mentioned above, relate to the
mentality of the British. Whereas Stalin’s letter is relatively dry, specific and brief,
which is also characteristic of the more “severe” mentality of the Russian person.

In this particular example we can notice the influence of the personal qualities
of the authors of the letters on their form and content. However, when talking about
business correspondence, it should be understood that the authors of the letter should
abstract as much as possible from their personal feelings and thoughts, and focus on
the specific subject discussed in the correspondence expressing ideas in the most im-
personal fashion. In addition, it is worth noting the historical importance of the per-
sonalities of the authors of the above correspondence and their social status at that
time. It would be natural to assume that both of them had a highly developed ability
to conduct business correspondence and we can observe in this example an illustra-
tion of excellent dialogue through the letter exchange. Thus we can conclude that we
have an extremely evident example of business correspondence which confirms the
theses put forward about the relationship between the mentality of a nation, national
identity and the characteristics of business correspondence conducted by representa-
tives of different cultures.
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YJIK 821.134.2
M. C. I'opyn (Cesacmonons, Poccust)
Cesacmononbckuil 20Cy0apCmeeHtblil YHUgepcumem

Kanposoe cBoeoOpa3ue ucnanckoro rearpa XVII-XX BBs.

B crarbe paccmaTpuBaroTCs S3bIKOBBIE PEATMH, KOTOPbIE COCTABJISAIOT OCHOBY HMCIIAHCKOTO
tearpa B nepuoa XVIII-XX BB. Mccnenyrores pazanuHble BUIBI TEATPOB HA MaTepUale IpOU3Be-
JEHUN Takux Japamarypros, kak Mcummopo Maiikec, X. benasenre, M. ne YHamyno u X. I'pay,
P. Banbe-Unknan, P. ne na Kpyc u np. PackpbiBaercs xaHpoBOoe cBOeoOpa3ne MCIAHCKOW JIpama-
Typruu koHna XIX B. B KOHTEKCTE TBOPUYECTBA MMHUCATENEH-MOJIEPHUCTOB.

Knroueswie cnosa: ycnoBHBINM TeaTp, KOMMEPUYECKUI TeaTp, HAIMOHATIbHBIN TeaTp PDananry,
MeTaTearp, callHeT, TOHAAUIIbs, capcyaia

M3HavanbHO MCTIAHCKUE TeaTphbl ObUIA CO37aHbl B TaK HA3bIBAEMOM TOCTHHHY-
HOM JBopuke — «corral, patio donde se representaban comedias» [5], oOpazoBaHHOM
coeIMHEHHEM 3aHUX (hacagoB HECKOJIbKUX JOMOB. OKHA ObLIU CIOBHO TeaTpaibHbIC
JIOXKH, a MPSIMO TIEpEe]l CUEHOU CTOSUIN PSAJIbI CKAMEM, OTBEICHHBIE JJIs 3HAaTHU. B TO ke
BpeMs OOJIBIIMHCTBO OOBIYHBIX 3PUTENICH TECHUJIOCh BHYTpH nBopa. [lomocrt, ciy-
KUBIIIMK CIIGHOM, BCErja ObLI JIOBOJBHO IIMPOKHUM. BallkoH CIyKHJI CBOETO poja
OanHel, OKHOM WJIU JaXKe€ TOPHBIM YCTYTIOM.

Hauano criekTakiis cCOnpoBOXIaa0Ch IEHUEM IO/ 3BYKH TUTapPhl, 3aTEM CJI€I0-
BaJl IPOJIOT, KOTOPKIM Ha3biBaiM «loa, en el teatro clasico espafiol, prologo, introito,
discurso o dialogo al principio de la funcion, de caracter laudatorio» [4]. ITocne mpo-
JIoTa pa3BopayuBajiach caMma KOMEAusl, HalOJHEHHAs! CTPACTHBIMU MEPEKUBAHUIMU U
JTMHAMHUYHBIM pa3BUTHEM COOBITHIN. B mepeppiBax Mexay akTaMu, KOTOPbIE BCEM U3-
BECTHBI KaK aHTPAKThI, ObLIM IPEICTaBICHBI HHTepMeauK — «intermedias, espacio de
tiempo durante el cual queda interrumpida la ejecucion de un espectaculo o pro-
gramaciony, caitHeTsl «Sainetes, piezas dramaticas en un acto, de caracter popular y
burlesco, que serepresentaban como intermedio o al final de una funcion» [4]. Crek-
TaKJIb 3aKaHYMBAJICSI MOXHUTAHIOM — BCEOOIIMM TaHIIEM B MacKaX: «mojiganga, obra
teatral muy breve, de caracter comico, en la que participan figuras ridiculas y extrav-
agantes, y que antiguamente se representaba en los entreactos o al finalizar el tercer
acto de las comediasy» [4]. Bce 3puTenu BCTaOT U alIoOUPYIOT, OJJHAKO €CTh CIEIH-
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